
1.  Innovation and social economy according to the 
Catholic Social Thought.

1.1 The idea of innovation for our Church

The Church, by vocation, is called to play a significant role, on the spiritual and concrete
level, in accompanying processes of social change capable of improving the living condi-
tions of human beings. In a moment of paradigm shift like the present one, we need an
additional dose of courage and creativity to activate new processes of global develop-
ment that allow people, especially the most vulnerable ones, to feel good and feel better.

This courage is necessary to give life to a technological and economic development that
is committed to promoting the advent of a better world and a better quality of life so that
wealth may be equally distributed and that social progress may be oriented towards the
common good.

In this sense it is particularly important that the development aims at implementing deep
structural reforms that favour the recognition of the universal destination of goods and
the growth of forms of solidarity - not only linked to volunteer work and welfare interven-
tions - based on the affirmation of a community sense of belonging and the priority
search for the common good.

In order to implement those deep structural changes it is not enough to make a commit-
ment to slightly improve the social and economic situation of the most vulnerable ones,
but transformative shifts  must be made at every level  and solutions with real impact
should be found and put in practice. This is the path suggested by the Encyclicals Evan-
gelii Gaudium and Laudato Si. 

Economic and social inequalities denouncing a dramatic state of injustice urgently re-
quire the adoption of decisions aimed at creating an absolutely new economic and eco-
logical social order. A fundamental factor for the realization of this perspective is the pos-
itive interaction between society and state and market and the definition of a fruitful rela-
tionship between the principle of solidarity and that of subsidiarity.

The first - solidarity - builds the purpose to which we tend to confer a harmonious struc-
ture to cohesive and inclusive societies.  The second - subsidiarity - is the tool through
which we achieve the purpose. 



1.2 CST and the Social Economy

Catholic  social  thought  has  never  presented  itself  as  an  economic  or  organizational
system. It is a set of values for any socio-economic system in society. It is a source of
inspiration that can be used to make choices in the social and economic reality of the
currently globalized world and to set goals that are based on Christian spirituality. 

The welfare of the human person as an individual and as a member of the community is,
according to CST, the ultimate goal of the economy. CST has no fundamental objection
to markets or entrepreneurship since they are means of contributing to people’s welfare
and well-being. 

Within CST, however, there is the recognition that economic activities must operate within
a  certain  broader  moral  framework:  honesty  and  accountability,  respect  of  human
dignity, fairness, and a vision of integral and authentic development that goes beyond
mere material profits.

By turning the traditional business model upside down, Social Economy is very much in
line with the principles of CST. By making the added value for society its primary goal, it is
thinking along the same lines as CST. 

SE breaks out of the traditional way of thinking about the economy as an autonomous
and  isolated  field  of  theory  and  practice,  SE  is  interested  in  how  the  initiative,  the
creativity, and the risk-taking behaviour of entrepreneurs can contribute to the flourishing
of people and communities.

CST is deeply concerned about how we share our economic resources, about inequality,
about the harm we cause to God’s creation, about the exploitation of people for financial
gains. To a large extent, SE shares the same concerns and it aims to protect the same
values as CST. The two are very similar in terms what they believe an economy’s main fo-
cus should be, as well as how markets and entrepreneurship should operate1. 

1  https://www.cordaid.org/nl/wp-content/uploads/sites/2/2016/08/Cordaid-social-en-
trepreneurship-and-catholic-social-thought.pdf



Caritas Principles and Social Economy

Common Good Goal beyond profit
By prioritising social objectives, social economy contributes, in an 
innovative way, to tackling social, economic and environmental 
needs in society that have been overlooked or inadequately 
addressed by the private or public sectors.

Solidarity and
Inclusion

Focus on the most marginalised
Social economy invests in people, in their capacities and creativity, 
and empowers them, with a particular attention to the most 
marginalised ones. It also promotes cooperation, awareness and en-
gagement among the community. 

Sustainability Resilience
Social Economy works across the 3 pillars of sustainability (social, 
economic, environmental) and contribute positively across these ar-
eas. 

Dignity Social Economy promotes decent job conditions and salaries as well 
as providing tailored solutions by investing on the skills and abilities 
of the person together with looking at its personal situation. This ap-
proach empowers people towards independency, self-sustainabil-
ity and self-esteem. 

Reciprocity Social Economy activates multilevel synergies that seek solutions on 
issues of collective interest. This makes it possible to go beyond the 
care perspective, activating reciprocity practices, and at the same 
time producing both social and economic value.

Address causes of
poverty not just
symptoms

Social Economy seeks to understand and, where possible, affect the 
structural or systemic barriers to change. This demands a broader 
understanding of the policies and processes that affect marginalised 
people and the enabling environment in which SE can develop.

Subsidiarity/Plurality Multi-stakeholders approach
Social Economy enhances relationships between residents, the local 
community and the wider society, while also promoting collective re-
sponsibility.


